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Easy Steps for Writing a Tech Prep News Release

Every time your agency appears in print, it’s promotion for you and your agency!  Public relations generated media coverage carries with it an implied third-party endorsement and added credibility since it is not a paid advertisement.  Promote what’s happening in your agency.

	Answer these Questions:



	Who is the event/story about?


	

	What is it about?


	

	When will/did this event take place?  Include day, date and time.


	

	Where will/did this event take place?

Include physical address and directions.


	

	Why is it of interest/importance?

Publications are always looking for something exciting and new.


	

	How can the readers/audience find out more about your agency and/or this event? Website?  Toll-free number? Is any cost involved?


	

	Who would be interested in this?  Who is your audience? (General public, legislators, internal, business/industry, etc.)


	

	Is a photo already available to go along with your story idea?  If so, include the list of people in photo, their job title, organization and a brief explanation of what is going on in the photo.


	

	If not, is there a potential photo/video opportunity?  Editors like photographs.  Remember, “A picture is worth 1,000 words.”  A release with photos is more likely to see print than one without.  Photos add credibility.  They are powerful.  It helps the reader identify.  Candid shorts are always much more interesting.


	


